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PM addresses ‘Viksit Bharat Viksit Rajasthan’ program Inaugurates, dedicates to the nation and lays
the foundation stone of multiple development projects worth over Rs 17,000 crores in Rajasthan
Inaugurates various National Highway projects worth more than Rs 5000 crores in Rajasthan
Dedicates to nation and lays f foundation stone for elght important railway projects worth around Rs 2300 crores

Chennai, Feb 18 2024:
The Prime Minister, Shri
Narendra Modi addressed
the ‘Viksit Bharat Viksit
Rajasthan’ program via
video conferencing today.
The Prime Minister
inaugurated, dedicated to
the nation and laid the
foundation stone of
multiple development
projects worth over Rs
17,000 crore. The projects
cater to several important
sectors including Roads,
Railways, Solar Energy,
Power Transmission,
Drinking water and
Petroleum & Natural Gas.

Addressing the
gathering, the Prime
Minister noted the
association of lakhs of
people from all
constituencies of
Rajasthan with ‘Viksit
Bharat Viksit Rajasthan’
program and thanked
them for their presence.
He also congratulated the
Chief Minister of
Rajasthan for making
excellent of
technology to bring
together all beneficiaries
under one roof.
Highlighting the qualities
of the people of
Rajasthan, PM Modi
recalled the reception of
French President, Mr
Emanuel Macron in
Rajasthan a few days ago
and said that its echoes
were heard not only
around India but also in
France. Prime Minister
Modi also recalled the
blessings of the people
when he visited the state

use

during the Vidhan Sabha
elections in Rajasthan
while also reaffirming the
faith ‘Modi Ki
Guarantee’ leading to the
formation of a double-
engine government. He
congratulated the people
of Rajasthan for the
development projects of
today worth Rs 17,000
crores in the sectors of
Roads, Railways, Solar
Energy, Power
Transmission, Drinking
water and Petroleum &
Natural Gas, and said that
it will create numerous

in

employment
opportunities in the state.

Recalling his call from
the ramparts of the Red
Fort “Yeh hi Samay Hai-
Sahi Samay Hai’, the
Prime Minister termed
the present time as a
golden period and said
that now India can move
forward with full
confidence, leaving
behind the despair of
previous decades. He said
as opposed to the talk of
scams, insecurity and
terrorism before 2014,
now we are focussed on
the goal of Viksit Bharat
and Viksit Rajasthan.
“Today we are taking big
resolutions and dreaming
big and we are devoting
ourselves to achieve
them”, PM Modi added.
He further said, “When I
talk about Viksit Bharat, it
is not just a word or an
emotion but it is a
campaign to make the life
of every family
prosperous.” He added

L

that Viksit Bharat is a
campaign to remove
poverty, create quality
jobs and create modern
facilities in the country.
Drawing on her
interactions with the
global leaders in his
foreign visit from which
he returned yesterday, PM
Modi highlighted that the
world leaders are
accepting that India can
dream big and achieve
those dreams.

“Development of a
Viksit Rajasthan is
imperative to the
development of Viksit
Bharat’, the Prime
Minister remarked,
underlining the need for
fast-paced development
of essential sectors of rail,
road, electricity and
water. He said that the
development of such
sectors will hugely
benefit the farmers,
animal keepers, industries
and tourism among others
while also bringing in
new investments and
employment
opportunities to the state.
The Prime Minister
informed that in this

year’s Union Budget, a
record Rs 11 lakh crores
have been allocated for
infrastructure
development which is 6
times more than any
previous government. PM
Modi underlined that the
expenditure will hugely
benefit the cement, stones
and ceramics industries.

The Prime Minister
mentioned unprecedented
investment in the rural
roads, highways and
expressways in Rajasthan
in the last 10 years. He
said that today Rajasthan
is getting connected with
the coastal areas of
Gujarat Maharashtra to
Punjab via broad
highways. Today’s
projects will improve
connectivity in Kota,
Udaipur, Tonk, Sawai
Madhopur, Boondi,
Ajmer, Bhilwara and
Chittorgarh. These roads
will also ensure better
connectivity with Delhi,
Haryana, Gujarat and
Maharashtra.

Talking about the
electrification,
and repair works for
Railways that were part of

revamp

today's event, the Prime
Minister said that
doubling of Bandikui-
Agra Fort rail line will
ease access to Mehndipur
Balaji and Agra.
Similarly, he said,
Khatipura (Jaipur) station
will enable plying of more
trains.

Prime Minister Modi
emphasized the efforts of
the government to enable
the citizens to produce
solar electricity in their
own homes while also
creating income by
selling the extra
electricity. Shri Modi
highlighted the initiation
of PM Surya Ghar Yojna
or free electricity scheme
where the government
will arrange 300 units of
free electricity. He
informed that the Central
Government will provide
financial assistance for
setting up solar panels on
the terrace to 1 crore
households initially
where the total outlay of
the project will be around
Rs 75,000 crores. He
underlined that middle-
class and lower-middle-
class society will benefit

the most from this. He
further added that banks
will also facilitate easy
disbursal of loans. “In
Rajasthan, the
government has planned
to install solar panels in 5
lakh houses”, Shri Modi
said highlighting the
efforts of the double-
engine government in
reducing the expenditure
of the poor and middle
class.

The Prime Minister
reiterated the focus on the
development of the four
sections i.e. youth,
women, Kisan and the
poor. “These are the 4
biggest castes for us and I
am happy that the double-
engine government is
fulfilling the guarantees
given by Modi for the
empowerment of these
sections", he said. He
noted 70 thousand jobs
proposed in the first
Budget of the new
Rajasthan Government.
He also praised the new
state government for the
formation of SIT for
paper leak incidents. He
also informed about the
stringent new central law

against paper leaks which
will work as a deterrent.

The Prime Minister
touched upon the state
government’s guarantee
to provide gas cylinders to
poor families at Rs 450
and said that it has
benefitted lakhs of
women from Rajasthan.
Pointing out the scams in
Jal Jeevan Mission during
the previous government,
Shri Modi underlined that
work has now taken up at
arapid pace. He informed
that the existing financial
assistance of Rs 6,000
under PM Kisan Samman
Nidhi for the farmers of
Rajasthan has been
increased by Rs 2,000.
“We are fulfilling our
promises one by one in
every field. We are
serious about our
guarantees. That's why
people say - Modi's
guarantee means
guarantee of fulfilment”,
the Prime Minister
reaffirmed.

Speaking about the
Viksit Bharat Sankalp
Yatra, the Prime Minister
said, “Modi's effort is to
ensure that every
beneficiary gets their
entitlements quickly and
no one is deprived.” He
noted the participation of
crores of citizens from
Rajasthan where free
health checkups for
nearly 3 crore people have
been carried out, 1 crore
new Ayushman cards
have been made, 15 lakh
farmers have registered

for Kisan Credit Card,
around 6.5 lakh farmers
have applied for PM
Kisan Samman Nidhi
Yojana. The Prime
Minister further added
that around 8 lakh women
have registered for
Ujjwala gas connection
where 2.25 lakh
connections have already
been issued during this
period. He also
mentioned that 16 lakh
people from Rajasthan
have joined the insurance
schemes of Rs 2 lakh
each.

The Prime Minister
pointed towards the
forces that promote an
atmosphere of despair and
refrain from celebrating
the successes of the
country. He also
cautioned against dynasty
politics. He said such
politics does not inspire
the youth. Referring to the
dreams and aspirations of
the first-time voters, the
Prime Minister said that
such youth “is standing
with the vision of Viksit
Bharat’. The vision of
Viksit Rajasthan and
Viksit Bharat is for such
first-time voters.”

Governor of
Rajasthan, Shri Kalraj
Mishra, Chief Minister
Rajasthan, Shri Bhajan
Lal Sharma, other
Ministers of the
Rajasthan Government,
MPs, MLAs and local-
level representatives
among others joined on
the occasion.

Country has made up its mind that Modi will be at helm for 3rd term: Amit Shah

Chennai, Feb 18 2024:
Home Minister Amit
Shah on Sunday likened
the upcoming Lok Sabha

polls to the Mahabharata
war, asserting that Prime
Minister Narendra Modi
is leading the BJP-led
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camp working for the
country’s development
while “INDI alliance”
under the Congress is full
of family-run parties and
corruption.

In his address at the
BJP’s national
convention here, Shah
lashed out at the
opposition INDIA bloc
for its promotion of
dynastic and
appeasement politics.

He was speaking on
the resolution “BJP: Desh
ki aasha, vipaksha ki
hatasha” (BJP: Country’s
hope, opposition’s
despair).

He said the opposition
is full of “2G, 3G and 4G”
parties, a reference to the
second, third and fourth
generation of families
running these parties.

He said the prime
minister has worked for
the development of all
sections of society and

enhanced the country’s
global standing. Shah
asserted there is no doubt
in people’s mind that the
prime minister will retain
power for a third term.

While PM Modi
thinks of the poor and the
country’s development,
INDIA bloc leaders think
of making their children
prime minister and chief
ministers, he said,
referring to Sonia Gandhi,
Sharad Pawar, Lalu
Prasad and M K Stalin
among others.

All the family
“princes” have come
together against Modi as
they think only someone
from a powerful family
can occupy the top
position, he said amid
slogans in support of
Modi at the meeting.

“On the one hand
there are family-run
parties and on the other is
the son of a poor mother,”

he said.

The government has
worked to lift the living
standards of 60 crore poor
who earlier felt left out of
the development process,
he said.

Opposition parties are
in denial mode, he said,
adding they oppose
everything for the sake of
it, be it the repeal of
Article 370, ban on triple
talaq, the Citizenship
(Amendment) Act or the
construction of the new
Parliament building.

The Congress, he said,
turned down the invite for
the Ram temple
consecration ceremony
due to its appeasement
politics.

If family-run politics
existed in the BJP, then
son of a tea seller would
not have become the
country’s prime minister,
he asserted.
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NSDC launches Centre for Future Skills Jaya Eye Care gives life-changing smart
glasses for visually challenged

PRAKASH M SWAMY

to skill you

Chennai Feb 18 2024:
To impart outcome-
driven and high-quality
skill training to the youth
and to make them
catalysts in achieving the
vision of Vikshit Bharat
by 2047, National Skill
Development
Corporation (NSDC) in
collaboration with
Ethnotech Academic
Solutions Pvt Ltd,
Bengaluru, launched the
Centre for Future Skills
in Kalaburagi, Karnataka
a visionary platform that
elevates the capabilities
of the youth in future
skills.

Shri. Subhas Sarkar,
Hon'ble Minister of State
for Higher Education,
Government of India and
Shri. Umesh Jadhav,
Hon'ble Member of
Parliament were the
Chief Guest for the event.
Shri. Ved Mani Tiwari,
CEO, NSDC and MD,
NSDC International; Dr.
Pratapsinh Desai,
President, Indian Society
for Technical Information
(ISTE); Dr Kiran K
Rajanna, Chairman,
Ethnotech Group of
Companies; Dr
Bhimashankar C
Bilgundi, President, HKE
Society, Kalaburagi; R.
Velraj, Vice Chancellor,
Anna University,
Chennai; Prof (Dr) Buta
Singh Sidhu, Vice
Chancellor, Maharaja
Ranjit Singh Punjab
Technical University,

Bathinda; and Dr. S.N.
Singh, Director, Indian
Institute of Information
Technology and
Management, Gwalior
also addressed the event.

By combining
traditional education with
new-age learning, the
envisioned platform
bridges the skill gap and
enhances internship and
employability prospects
in alignment with the
National Education
Policy (NEP) 2020. The
platform fosters a
conducive environment
for acquiring new-age
skills and enables
individuals to gain global
recognition for their
skills and receive
certification in their
chosen field.

Shri. Subhas Sarkar,
Hon'ble Minister of State
for Higher Education,
Government of India
said, “The inauguration
of the NSDC's Centre for
Future Skills marks a
significant stride in
advancing skill
development and
education in our nation.

th in new-age tech

These skill development
centres, with a focus on
cutting-edge
technologies, are
instrumental in preparing
the youth for future of
work that aligns
seamlessly with the
visionary goal of the
Hon'ble Prime Minister
to position India as the
global hub of skilled
human resources. I am
confident that the
comprehensive training
framework, state-of-the-
art infrastructure, and
well-trained individuals
will empower the youth,
opening doors for
enhanced employability
in global markets. I
congratulate the CEO of
NSDC for effectively
elevating the youth skills
and providing
opportunities for
renowned organizations
to discover the right
talent. And also
extending my
congratulations to Dr.
Kiran K Rajanna,
Chairman, Ethnotech
Group of Companies for
the collaboration with the

nologies

NSDC in establishing a
State of the Art Centre for
Future Skills at Kalyan
Karnataka Region, and to
the President of HKE
Society, Dr. Bilgundi for
his active participation in
Centrally Sponsored
Projects”.

Speaking on the
launch, Ved Mani Tiwari,
CEO, NSDC and MD
NSDC International said,
“The rapid pace of
technological
advancement,
characterised by
automation, artificial
intelligence, data
analytics, and the Internet
of Things, 1is
fundamentally
transforming industries
and job roles. The
escalating demand for
skills necessitates the
equipping youth with
capabilities and
knowledge in emerging
technologies like AI, ML,
and Robotics that caters
to evolving needs of the
industry that seamlessly
aligns with the vision of
Hon'ble Prime Minister
of making India 'Viksit
Bharat' by 2047. I am
certain, that the Centre
will benefit the students
immensely and bridge the
gap between aspirations
and industry demands,
standing as a beacon of
opportunity where youth
can access transformative
training, attain
certification and brighten
their future”.

Toyota Kirloskar Motor redefines Customer Experience
with Industry-first “Awesome New Car Delivery Solution”

Chennai, Feb 18 2024
In line with its
commitment to 'customer-
first approach' and
creating awesome buying
experience through value
added services, Toyota
Kirloskar Motor Pvt. Ltd.
(Toyota Kirloskar
Motor/TKM) today
announced the
introduction of its
“Awesome New Car
Delivery Solution”, an
initiative to be
implemented by TKM's
authorised dealers as a
part of their sales process.
The new initiative aims at
extending vehicle logistic
services till delivery
touchpoints by
eliminating possible drive
down of new cars by the
Dealer staffto the delivery
location. As an industry
first, the new initiative
will enable Toyota
Dealers to transport new
vehicles from dealer
stockyards to their sales
outlets on a flat-bed truck.
This will ensure new
vehicles to reach the final
delivery outlets of the
dealerships without
driving the new vehicles
on road, even in rural and
semi-urban locations
where last mile logistics
pose challenges.

With the launch of the
Phase 1 of this program,
customers from 26 states
with 130 dealerships, will
enjoy this trustworthy and
delightful car buying
experience at Toyota
dealerships. The key
highlights include:

1. Peace of mind

mllllllﬂ-'f'[n‘?ﬂ i1 £ JOURNEYS

and awesome delivery
experience  Secured
transport service to all
customer delivery
touchpoint

2. No additional
cost to be borne by the
customer

3. Setting new
industry benchmark
Consistent, standardized
and trustworthy buying
experience to customers
nationwide

4, Ut m o s t
convenience and care
Flatbed carriers for safe
transportation, backed by
transit insurance.

Speaking on the
initiative, Mr. Sabari
Manohar Vice President,
Sales-Service-Used Car
Business, Toyota
Kirloskar Motor said, "At
Toyota Kirloskar Motor,
our commitment to
customer-centricity is
paramount. We
consistently strive to
innovate, aiming to enrich
the end-to-end customer
journey for a truly
awesome ownership
experience. The
introduction of the
“Awesome New Car
Delivery Solution”

2

initiative to be executed
by our Dealers
exemplifies our
unwavering commitment
to excellence. Offering
movement of new cars
from dealer stockyards to
dealer showrooms
through a carrier service,
at no additional cost to the
customers, will not only
bring peace of mind but
will also establish a
uniform purchasing
experience across all
locations by effectively
minimizing transit-related
issues. As we continue to
broaden our focus on
providing access to our
world-class products and
services, we believe this
initiative will particularly
benefit customers in rural
and semi-urban areas,
where movement of
vehicles large trucks,
remains a challenge and
new vehicles are often
driven to the delivery
location by road from
Dealer stock yard.

More than just a car
delivery program, the
“Awesome New Car
Delivery Solution”
Initiative is about crafting
exceptional experiences
and delivering enhanced
value to our customers by

bringing curated
solutions.

As a part of the
program, dealerships have
tied-up with expert
logistic company to
implement seamless
“Awesome New Car
Delivery Solution”. This
innovative approach
involves the utilization of
flatbed single car carriers,
effectively mitigating the
risks associated with
transportation of new
vehicles and elevating the
overall safety and
reliability of the vehicle
transportation process.
Furthermore, to fortify the
protection of vehicles
during transportation,
transit insurance is
provided through
Insurance Companies.
This additional layer of
coverage reaffirms utmost
dedication in delivering
new vehicles to customers
in line with enhanced
expectation.

Over the years, TKM
has strived to improve
customer experiences
throughout the entire
purchase and ownership
cycle by implementing
timely and relevant
initiatives through value-
added services that
include the newly
introduced 5-Years of
Complimentary Roadside
Assistance Program and
specialized schemes,
aimed to make the dream
of owning a Toyota
vehicle a reality, ensuring
a joyful ownership
experience for our
existing customers.

Chennai, Feb 18 2024:
In a remarkable initiative,
Rotary Club of Guindy
and Jaya Eye Care Center

in Mandaveli handed over Ay

smart vision glasses to10
visually impaired adults
sponsored by the Rotary
Club of Guindy under its
E Nethra Project at a cost
of Rs 35 lakhs.

The Smart Vision
Glasses intricately
connected to a mobile
phone play a pivotal role
in assisting visually
impaired individuals by
detecting objects in front
of them, describing
scenes, identifying
people, facilitating easy
book reading, aiding in
navigation, and providing
crucial assistance in
emergency situations.

After the launch event
of the E-Nethra CSR
Project at Sankara
Nethralaya last week
where the Club
distributed 50 Smart
Vision Glasses to
beneficiaries, the Club
has now joined hands
with Jaya Eye Care
Centre for distribution of
additional Smart Vision
Glasses.

A wearable device for

the visually impaired the
smart vision glasses
incorporate Artificial
Intelligence (Al) machine
vision and machine
learning. It is a virtual
guide to the blind and
improves their ability to
navigate.

It identified the
objects before the person
with their appearances,
helps read books and
manuscripts in 72
languages, alerts
obstacles while walking,
identified the face of
friends and families with
names, emergency keys
for automatic calls and
share locations, Braille
coded for touch key
identification, HD camera
to take sharp images flash
light for low light
conditions, light weight
and reliable with inbuilt
audio tutorial and voice
assistance.

Established 28 years

ago by Rotarian, Dr. B.
Ganesh in 350 square feet
clinic in Mandaveli Jaya
Eye Care Center has now
grown to occupy 4000
square feet space with
cutting edge technology
treating over 50,000
patients since 1994.

The Center conducts
free eye care camps every
Tuesdays where free eye
checkup and cataract
surgeries are performed
for the poor free of cost
through its charity arm
Jaya Eye Care
Foundation, says
Srividhya Ganesh, CEO
of the Center. The center
has been a beacon of hope
for those in need of vision
care in Chennai

The joy on the faces of
the beneficiaries when
they were fitted with these
life-changing devices was
something absorbing,
says Dr Ganesh.

The device 1is

manufactured by
Bengaluru based SHG
Technologies. The
Braille-coded Artificial
Intelligence smart device
is proudly “Made in
India” patented and
priced at Rs.30, 000 per
piece compared to Rs 3
lakhs for the competing
Israeli product, according
to Mohamed Ibrahim,
Regional Business
Development Manager of
SHG. SHG will impart
training to Jaya Eye Care
Center staff and work
with them to make the
patients feel comfortable
to use the glasses.

Ramu Muthangi CEO
of SHG Technologies had
invented this glasses and
he recently won the Social
Innovation Award from
Infosys Limited. PR
Balachandran, president
of Rotary Club of Guindy
presided over the
function. K Kanesan,
chairman of JEF Group of
Companies was the chief
guest. S Ramesh Babu,
Immediate Past President
welcomed the gathering
and Srikanth, Health
Service Director of the
Club, proposed a vote of
thanks.

59% of Indian Enterprises have actively deployed Al,
highest among countries surveyed: IBM report

Chennai Feb 18 2024:
New research
commissioned by IBM
(NYSE: IBM) found that
about 59% of enterprise-
scale organizations (over
1,000 employees)
surveyed in India have Al
actively in use in their
businesses. The 'IBM
Global Al Adoption Index
2023"' found early
adopters are leading the
way, with 74% of those
Indian enterprises already
working with Al, having
accelerated their
investments in Al in the
past 24 months in areas
like R&D and workforce
reskilling.

Ongoing challenges
for Al adoption remain,
including hiring
employees with the right
skillsets and ethical
concerns, inhibiting
businesses from adopting
Al technologies into their
operations. Therefore, in
2024 addressing these
inhibitors would be a
priority, like providing
people with the relevant
skills to work with Al and
having a robust Al
governance framework.

“The increase in Al
adoption and investments
by Indian enterprises is a
good indicator that they
are already experiencing
the benefits from Al
However, there is still a
significant opportunity to
accelerate as many
businesses are hesitant to
move beyond
experimentation and
deploy Al at scale,” said
Sandip Patel, Managing
Director, IBM India &
South Asia. “To harness
its full potential in the
coming months, data and
Al governance tools are

going to be critical for
building Al models
responsibly that
enterprises can trust and
confidently adopt.
Without the use of
governance tools, Al can
expose companies to data
privacy issues, legal
complications, and
ethical dilemmas cases
of which we have already
seen plaguing many
across the world,” he
added.

Highlights for India
from the 'IBM Global Al
Adoption Index 2023
conducted by Morning
Consult on behalf of
IBM:

Over the last several
years, Al adoption has
remained steady at large
organizations
surveyed:[]

[J  Today, 59% of IT
professionals at large
organizations report that
they have actively
deployed Al while an
additional 27% are
actively exploring using
the technology.

0 Similarly,
around 6 in 10 of IT
professionals at
enterprises report that
their company is actively
implementing generative
Al and another 34% are
exploring it.

0 74% of IT
professionals at
companies deploying or
exploring Al indicate that
their company has
accelerated their
investments in or rollout
of Al in the past 24
months in areas like R&D
(67%), reskilling/
workforce development
(55%) and building
proprietary Al solutions

(53%).

Easier to use Al tools
and the need to reduce
costs and automate
processes are driving Al
adoption among surveyed
companies:

[1  Advances in Al
tools that make them
more accessible (59%),
the need to reduce costs
and automate key
processes (48%), and the
increasing amount of Al
embedded into standard
off the shelf business
applications (47%) are
the top factors driving Al
adoption.

The skills gap remains
the biggest barrier to Al

adoption in India:
[l The top 5
barriers hindering

successful Al adoption at
enterprises both
exploring or deploying Al
are[Jlimited Al skills and
expertise (30%), lack of
tools/platforms for
developing Al models
(28%), Al projects are too
complex or difficult to
integrate and scale (27%),
ethical concerns (26%)
and too much data
complexity (25%).

The need for
trustworthy and governed
Al is well understood, but
barriers are making it
difficult for surveyed
companies in India to put
into practice: |

[1 IT professionals
are largely in agreement
that consumers are more
likely to choose services
from companies with
transparent and ethical Al
practices (98% strongly
or somewhat agree) and
94% say being able to
explain how their Al

reached a decision is
important to their
business (among
companies exploring or
deploying Al).

0 However,
despite understanding its
importanceJonly a
minority are taking key
steps towards trustworthy
Al like reducing bias
(36%), tracking data
provenance (46%),
making sure they can
explain the decisions of
their Al models (52%), or
developing ethical Al

policies (46%).
(1 The top barriers
for developing

trustworthy and ethical Al
are the lack of an Al
strategy (57%), lack of
company guidelines
(55%) and lack of Al
governance and
management tools that
work across all data
environments (55%).

Among surveyed
organizations in India, Al
is already having an
impact on the workforce:

[l A m o n g
companies citing Al's use
to address labor or skills
shortages, they are
tapping Al to do things
like reduce manual or
repetitive tasks with
automation tools (63%),
automate customer self-
service answers and
actions (63%) or using Al
to improve recruiting and
human resources (56%).

[0 46% are
currently training or
reskilling employees to
work together with new
automation and Al tools.
51% said that employees
at their organization are
excited to work with new
Al and automation tools.




Sunday,

February 18, 2024

HELLO (&

nallnmadnasdalyfgmal. coom

RHI u;r—.-:mm.lm

MADRAS

Daily Momning Newspapar

Students led AMJCIAN Bazaar & Aahram
Food Festival Withessed 10000 Footfall

Chennai Feb 18
2024: A.M. Jain
College, a leading

institution in Chennai ¢ _

dedicated to academic
excellence, conducted

the annual event &

AMICIAN Bazaar &
Aaharam Food Festival
today. With more than
150 stalls, organized by
students, the campus
was transformed into a
dynamic hub
showcasing a diverse
array of more than 200
products and witnessed
a footfall of 10000
attendees. This unique
initiative, conceived
with the visionary
approach of the
Secretary Shri Udhan
Kumar Chordia, aimed
at fostering both
knowledge and
experience. The event
had the honour of
hosting Mr. C.K.
Kumaravel, the
esteemed CEO & Co-
Founder of Naturals, as
the Chief Guest.

Driven by the vision
to promote
entrepreneurial
thinking among the
students, the
AMICIAN Bazaar &
Aaharam Food Festival
allowed them to take
charge and set up their
own stalls. From
ideation to execution,
students were

immersed in the entire
process of organizing
and managing their
entrepreneurial
ventures.

Attendees,
including fellow
students, had the
opportunity to explore a
wide range of offerings,
from traditional food
stalls, handicrafts, eco-
friendly utility
products, photography,
plants & seeds, to the
latest in mobiles and
accessories, and much
more.

Shri Udhan Kumar

Chordia, Secretary,
A.M. Jain College,
said, “This event

played a pivotal role in
fostering creativity and
honing entrepreneurial
skills among our
students. By offering a
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platform for
exploration, both for
visitors and our own
students, the event has
become a catalyst for
honing innovative
thinking and business
skills. The college
strives to provide an
environment that not
only imparts
knowledge but also
nurtures individual
talents and fosters a
mindset of creativity
and entrepreneurship.
Events like these serve
as a reflection of the
college's dedication to
shaping well-rounded
individuals, equipping
them with the skills and
mindset needed for
success in their future
endeavors.”

Recognizing vibrant
participation, awards
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were presented for
various categories such
as Best Entrepreneur,
Best Stall Presenter,
Top Seller, Best
Women Entrepreneur,
and Eco-Friendly
Promoter. Additionally,
top three stalls were
awarded based on
profitability, promoting
excellence and
diligence. The success
of the event highlights
A.M. Jain College's
commitment to
empowering its
students with practical
skills and real-world
exposure. The college
believes in fostering an
environment where
students can not only
excel academically but
also explore and
cultivate their
entrepreneurial
potential.

Tata Motors Partners with UN-Backed LeadIT Initiative
to Accelerate Transition Towards Net-Zero Emissions

Chennai Feb 18
2024:  Tata Motors, a
global leader in the
automotive industry,
announces its
partnership with the
Leadership Group for
Industry Transition
(LeadIT), a global
alliance launched by the
governments of Sweden
and India at the UN
Climate Action Summit
in September 2019. As a
member of LeadlT, Tata
Motors will be able to
harness the power of
global best practices,
influence policy-
making, and together
with other members
strengthen its climate
action plans, thereby
accelerating its
transition towards net-
Zero emissions.

Speaking on the
development, SJR
Kutty, Vice President
and Chief Sustainability
Officer, Tata Motors,
said, “We are excited to
join forces with LeadIT,
a milestone that
underscores our deep-
rooted dedication to
environmental
sustainability. Our
pledge to attain net-zero
emissions across our
Passenger Vehicles (PV)
business by 2040, and
our Commercial
Vehicles (CV) business
by 2045, is a testament
to our commitment to a

greener future. Joining
forces with LeadlIT
propels us closer to
these ambitious goals,
facilitating our journey
towards sustainable
transformation. This
collaboration will not
only expedite our own
transition but also
catalyse a climate for
change within the
automotive industry. We
eagerly anticipate
working alongside other
pioneering companies
within LeadlIT, creating
a dynamic ecosystem of
shared insights and
collective advancement.
Together, we aim to
drive the automotive
industry forward,
championing a
sustainable future for
all.”

Expressing the
group's enthusiasm at
welcoming Tata Motors
into the group, Romina
Pourmokhtari, Minister
for Climate and the
Environment, Sweden
and Co-Chair of LeadlIT,
said, “This membership
signals an important
commitment to net zero
from a leading global
manufacturer in the
supply chain. Demand
signals are crucial for
the transformation of
our industry. Fostering
dialogues and
strengthening
partnerships in areas

where transition
challenges need to be
addressed is core to
achieving reduced
climate emissions.
Industry is driving the
green industrial
transformation here in
Sweden and we hope to
inspire change globally.
I look forward to seeing
Tata Motors in our
group of leading
partners."

Tata Motors is
embracing
sustainability as a
business transformation
with significant
progress in zero-
emission products,
renewable energy,
circular economy, water
neutrality and
biodiversity. The
company has already
installed 109 MW of
renewable energy
capacity and plans to
add ~300 MW in the
next three years to
become a REI100
company. Over the past
3 years, Tata Motors has
reduced its Scope 1+2
emissions intensity by
44% and is pioneering
the electric and zero
emissions vehicle
revolution along with a
host of low-emissions
alternate powertrain
options to enable deep
decarbonisation in its
Scope 3 emissions.

Upholding the
principles of the circular
economy, Tata Motors is
driving TATVA- a
Circular Economy
framework working
across Materials,
Energy, Lifetime and
Utilization pathways for
a holistic
transformation. The
company has also
established five
Re.Wi.Re facilities
across various cities,
designed to extract
maximum value while
leaving minimal
footprint at the end of a
vehicle's lifecycle. Tata
Motors is dedicated to
water stewardship,
achieving water-neutral
or positive status at three
of its plants. The
company is integrating
nature and biodiversity
into its business
strategy, conserving
habitats around its
operating sites, aligning
with scientific methods
to map and set targets
across its value chain,
and undertaking
flagship conservation
projects that have a
positive impact beyond
its value chain. These
achievements highlight
Tata Motors'
commitment to
sustainability and its
leadership in the
industry.

SBI Life continues to encourage ‘Responsible Ambition’;
emphasizes on the importance of accomplishing one’s
aspirations by securing the financial future of loved ones

O SBlLife

Apne liye. Apno ke liye.

Chennai, Feb 18
2024: SBI Life
Insurance, one of the
most trusted life insurers
in the country, continues
to reinforce the need for
accomplishing one’s
aspirations while taking
care of familial
responsibilities with its
#ApneLiye ApnoKe
Liye campaign, relayed
again this year. The
thought is to keep
inspiring every Indian
consumer to champion
the spirit of 'Responsible
Ambition’ and
encourage them to
explore their own
‘wants’ while securing
the ‘needs’ of their loved
ones. The campaign
continues to underscore
the delicate balance
between personal
aspirations and familial
responsibilities thereby
inspiring every
individual nationwide to
adopt a ‘Responsible
Ambition’.

In an era where
personal dreams
intertwine seamlessly
with familial
commitments, SBI

Life's campaign
celebrates those who
fearlessly pursue their
ambitions while
fulfilling their roles as
responsible family
members.

The unique narrative
of the campaign unfolds
through the lens of a
daughter recounting her
father's journey — a
poignant tale of
'Rishabh,’ a man who
embarks on an
entrepreneurial journey,
balancing the challenges
of a new chapter in life
and ensuring a
financially secure future
for his family.
Embracing the
challenges of a new
chapter in his life,
including the arrival of
his first child, Rishabh
exemplifies resilience
and determination. The
TVC beautifully
captures his dedication

to not only realizing his
passion but also
securing a financially
stable future for his
family. As his daughter
turns 16, she proudly
presents a project
inspired by her father's
unwavering
commitment,
encouraging others to
embrace their dreams
with the rallying cry,
‘#ApnelLiye ApnoKe
Liye.'

Mr. Ravindra
Sharma, Chief of Brand,
Corporate
Communication & CSR
at SBI Life, expressed
his thoughts on the
campaign, stating, "SBI
Life remains at the
forefront of
comprehending the
evolving needs of
today’s consumer. The
surge of the need for
'responsible ambition'
continues to captivate
individuals nationwide,

where the coexistence of
personal dreams and
family responsibilities is
becoming a societal
norm. This campaign
serves as more than a
mere directive; it
embodies the essence of
trust and reliability that
SBI Life is known for.
We stand as enablers,
encouraging individuals
to pursue their dreams
with the assurance that
their loved ones and
responsibilities are
secured. Our ongoing
campaign humbly
celebrates the balance
between personal
ambitions and family
responsibilities,
reflecting the enduring
values of trust,
reliability, and
commitment that define
SBI Life.”

As SBI Life
Insurance embarks on
the second year of the
campaign, the company
aims to inspire even
more individuals to
pursue their passions
fearlessly while
nurturing their familial
bonds.

Flipkart partners with National Skills Development Corporation (NSDC) for
Skill Development and Employment Opportumt:es. Empowering India’s youth

Chennai,
2024:
homegrown e-
commerce marketplace,
and the National Skills
Development
Corporation (NSDC)
have signed a
memorandum of
understanding (MoU) to
empower students and
aspiring candidates to
gain valuable skills to
pursue a career in e-
commerce, retail and
warehousing sectors.
Under the MoU, Flipkart
will train, skill, upskill
and certify candidates to
take up roles in these
sectors. The MoU
exchange ceremony was
graced by Shri
Dharmendra Pradhan,
Hon’ble Minister,
Education, Skill
Development and
Entrepreneurship,
Government of India,
Shri Atul Kumar Tiwari,
Secretary, MSDE and
Shri Ved Mani Tiwari,
COO,NSDC.

As part of the
agreement between
Flipkart and NSDC,
Flipkart’s ‘Project Bright
Initiative” will offer free
online courses to
enhance students’ skill
sets for pursuing a career
in India’s fast-growing e-
commerce sector. The
courses will impart the
basics of e-commerce,
soft skills and customer
service skills to increase
the learners
employability. Flipkart
has sought NSDC's
support for accreditation
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and certification of
courses offered under
this project. Flipkart and
NSDC will work
together to increase
awareness and outreach
for the courses, ensuring
that they reach a wider
audience of students.
The program's goal is to
facilitate their placement
across the broader e-
commerce and retail
sectors.

Reinforcing
Flipkart’s commitment
to India’s e-commerce
sector, the MoU also
aims to upskill
candidates in the
warehousing sector
through training under
the Flipkart Supply
Chain Academy while
providing them with
certification post the
successful completion of
the course.

The MoU will also
see Flipkart participate
as an employer in the
NSDC Kaushal
Mahotsav (Job Fairs)
scheduled to take place
in various regions of the
country. Flipkart's
involvement in Kaushal

Mahotsav is a significant
collaboration with
NSDC, focusing on
connecting job seekers
with employers and
opening new vistas for
aspirants.

Speaking at the
signing of the MoU, Shri
Ved Mani Tiwari, NSDC
Director, said, “This
MoU 1is a significant
milestone in NSDC's
efforts to equip citizens
with practical job skills
that align with the needs
of the industry. Together
with Flipkart, we aim to
empower candidates
with the necessary skill
sets needed to succeed in
India’s e-commerce,
retail and logistics
sectors. We plan to take
this alliance across the
length and breadth of the
country to help job
seekers get employment
of'their choice.”

Rajneesh Kumar,
Chief Corporate Affairs
Officer, Flipkart Group,
said, “Flipkart is deeply
committed to supporting
millions of local
businesses on their e-
commerce journey and

contributing to the
inclusive economic
growth in the country.
Our collaboration with
the National Skills
Development
Corporation (NSDC)
aims to provide students
and aspiring
professionals with
valuable skills tailored
for careers in the e-
commerce, retail, and
warehousing sectors. We
firmly believe these
courses will serve as a
catalyst in unlocking
fresh prospects for
young individuals and
fostering their career
triumphs."

Flipkart is working
across states including
Bihar, Delhi, Haryana,
Jharkhand, Punjab,
Rajasthan and West
Bengal through industry
MoUs and has trained
thousands of youth who
have undergone online
and on-the-job training
and have received
certifications.
Shortlisted students also
got an opportunity to
work along with full-
time supply chain
employees at facilities
across the country,
giving them real-life
exposure of work. Over
the years, Flipkart has
trained thousands of its
supply chain employees
across the country in
partnership with various
government bodies,
which has helped them
upskill themselves and
grow in their careers.
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Mirana Toys, Avimee Herbal, Perfora named winners
of Amazon’s Propel Startup Accelerator Season 3
LLTm

Chennai, Feb 18
2024:  Amazon India
today announced
Mirana Toys, Avimee
Herbal and Perfora as
winners of the Amazon
Global Selling Propel
Startup Accelerator
(Propel Accelerator)
Season 3. The winners
cumulatively got $100K
in grant from Amazon.
Mirana Toys, combines
digital and physical play
through app-controlled
augmented reality
games and offers arange
of innovative smart
toys. Avimee Herbal,
founded by 85-year-old
Radha Krishna
Choudhary, aka Nanaji,
is a hair care solution
brand rooted in
Ayurveda, offering
effective, century-old
remedies for everyday
hair concerns. Perfora
focuses on elevating
everyday oral care with
clean ingredients and
good design. It is India's
first made-safe certified
oral health brand and a
member of the "1% for
the planet" community.

Propel Accelerator
Season 3 was launched
in March 2023 in
association with VC
(venture capital) firms
Accel, Amazon Smbhav
Venture Fund, DSG
Consumer Partners,
Fireside Ventures, Peak
XYV, V3 Ventures as well
as revenue-based-
financing firms
including Klub and
Velocity. The third
season got an
overwhelming response
with 1,200+
applications by startups
and emerging brands
from 140 cities across
India. 47 startups were
selected as finalists
including brands like
Giva, Mokobara, Open
Secret and others. The
winners and all the
finalists also received $1
million (cumulative) in
AWS Activate credits.

The program
included an 8-week
accelerator as part of
which Amazon leaders

from India, VC partners
and others engaged with
the finalists through
focused workshops, 1:1
mentorship on the
global demand patterns
and insights on building
successful exports
businesses through e-
commerce. Amazon
also hosted virtual
mentorship sessions
focused on peer learning
by inviting veteran
entrepreneurs to interact
with the cohort. For the
first time, the program
featured a unique
bootcamp to help the
season 3 finalists launch
their products on at least
one Amazon
marketplace globally.
As part of this, they
received dedicated 1:1
support from Amazon
account management
teams, along with
guidance on their
product category and
advertising support.

Finally, the 10 top
finalists shortlisted by a
multidisciplinary panel
got an opportunity to
pitch to a distinguished
jury including Prayag
Mohanty from Fireside
Ventures, Shraeyansh
Thakur from Peak XYV,
Preetham N from
Amazon Smbhav
Venture Fund, Pooja
Shirali from DSG
Consumer Partners and
Abhiram Bhalerao from
V3 Ventures. The jury
evaluated the pitches on
a variety of parameters
including business idea
and story, product
market fit, business
metrics in launched
markets and global
expansion plans. The
jury announced Mirana
Toys, Avimee Herbal
and Perfora as winners

of the Propel
Accelerator Season 3.

Bhupen Wakankar,
Director Global Trade at
Amazon India said - “I
would like to
congratulate all the
winners and the finalists
from Propel Accelerator
Season 3. It’s heartening
to see such
entrepreneurial spirit,
innovation and the
ambition of building
global brands from
startups in different
parts of the country. It’s
a testament to the rapid
adoption of ecommerce
exports amongst Indian
small businesses and
D2C brands. 1 would
also like to thank all our
partners for their
support in creating a
springboard for Indian
entrepreneurs to create
global brands from
India. We will continue
to work with businesses
ofall sizes, helping them
take their products to
customers across the
world and enable $20B
in cumulative
ecommerce exports
from Indiaby 2025.”

The winner of Propel
Accelerator Season 3,
Devansh Sharma, Co-
Founder of Mirana
Toys, said — “Mirana
Toys was established
with the aim to be a
global toy brand with its
foundation being
engineering and
technology to deliver
innovative toys to kids
around the world.
Amazon marketplace
has been the most
important partner in
fulfilling our vision in
India. The Propel
programme guided us to
explore the global

market and it has been
the most wonderful
opportunity to take our
products global.
Amazon propel has
helped us in every
aspect of selling
globally. Over the past
few months, we've had
numerous opportunities
to engage with industry
leaders, venture
capitalists, and peers,
gaining invaluable
insights into the
intricacies of
establishing a global
business, catering to
diverse global customer
preferences. Using the
above support and
guidance we did our
pilot of selling on
Amazon USA in past 6
months and it has grown
successfully, we are now
confident to scale our
business to multiple new
global markets in the
coming years.”

What did the finalists
say about Propel
Accelerator Season 3?

“One of the most
memorable experiences
of being in Propel
Accelerator Season 3
was the peer networking
meet up in Delhi where
we spent the afternoon
with other brand heads
selling on the program.
It was a tremendous
value add to be in the
room with peers and the
Amazon Global Selling
team learning from their
experience and insights”
— Chef Gauri, Founder,
Confect.

Devansh Sharma,
Founder, Mirana Toys -
“Getting selected to
Propel Accelerator has
been instrumental in
kick starting our global
selling journey. We
wanted to ensure we got
the best logistics
support, and Amazon’s
SEND program helped
us get tailored services
per our needs. We
started selling globally
in Q1°2023 and are
seeing encouraging
growth in business.”

Execution of MoU between Indian Bank and

Directorate of Public Libraries, Tamilnadu

Chennai, Feb 18
2024 MoU was
executed between Indian
Bank and Directorate of
Public Libraries, Tamil
Nadu for Digital
Solution (SNA) in the
august presence of
Bank's Executive
Director, Shri. Mahesh
Kumar Bajaj and Shri. K
Ilambahavath IAS.,
Director of “The
Directorate of Public
Libraries”, Tamilnadu.
Shri.Rajeswara Reddy,
Field General Manager,

Chennai, Shri.
Anbukamaraj, Zonal
Manager, Chennai South
and Smt. Shanthi S K,
Deputy General
Manager, Digital
Business and Fintech
Partnership were also
present on this occasion.
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This Digital Solution
(SNA) provided to
Directorate of Public
Libraries facilitates
managing the expenses
and receipts at
centralized level. It is a
platform to record and
manage the vendor
details there by enabling
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a controlled mechanism
for vendor management
and payment. This also
provides the opportunity
to minimise and control
the cash handling at
various levels.

Shri. K Ilambahavath
IAS., Director of “The

Directorate of Public
Libraries”, Tamilnadu
expressed his
appreciation and
gratitude to Indian Bank
for providing Digital
Solution (SNA) to “The
Directorate of Public
Libraries”, Tamil Nadu.

Angel One's latest campaign, #RahoHameshaSuper,
highlights the SuperApp's speed, security and reliability

Chennai, Feb 18 2024:
Angel One, India's leading
fintech player, launches
their latest campaign
#RahoHameshaSuper, in
its commitment to
revolutionize the
investment landscape. The
second edition of the
Angel One SuperApp
campaign reaffirms their
commitment to elevate
user experience, by
delivering best in class
speed, security and
reliability experience,
thereby revolutionizing
the fintech landscape.

Earlier the successful
multi-channel
#SuperlsHere campaign
introduced the new Angel
One SuperApp across the
country. Now, the second
edition spotlights what
makes the SuperApp truly
SUPER - its key features
of being Fast, Secure and
Reliable - catering to the
needs of young, aspiring
investors and traders
across diverse regions.
The idea behind this film
was to take the superior
features and make them
relatable and easy to
understand for anyone
watching this from any
corner of the country.

At the heart of the

campaign lies the
SuperApp, a
comprehensive solution
designed to meet the
diverse needs of users.
From online trading and
investing to direct mutual
funds and sovereign gold
bonds, SuperApp serves
as a one-stop destination,
simplifying the
investment process for
individuals from all walks
of life. Under this 360°
integrated marketing
c am@paign
#RahoHameshaSuper,
Angel One pledges to
empower individuals
across the nation in their
investment, trading and
wealth creation journeys.
Users can anticipate an
investment and trading
experience through the
app that is both seamless
and secure, surpassing any
previous standards.

Key highlights of the
Angel One SuperApp

includes ensuring
lightning-fast execution
even in low-network
areas. With a focus on
customer-centricity, the
SuperApp’s features are
enhanced to meet evolving
user demands.
Furthermore, security
remains a top priority with
SuperApp, incorporating
diverse measures such as
two-factor authentication,
pin and robust portfolio
privacy options. These
enhancements solidify
Angel One's position as a
trusted and innovative
fintech platform for secure
and confident online
trading and investing.

Mr. Prabhakar Tiwari,
Chief Growth Officer,
Angel One Limited,
expressed his thoughts on
the campaign, stating,
"RahoHameshaSuper is
more than just a campaign;
it symbolizes a crucial
milestone. The campaign

spotlights the full potential
of the Al SuperApp,
empowering investors and
traders with fast, secure
and reliable experience.
We have packed the
campaign with relatable
messages under
#AbSamjheKyonHainSup
er, specifically targeting
Gen Z and young
millennials. By
showcasing the app's
unique features and
benefits, we are expecting
a significant boost in the
brand consideration
scores and facilitate our
growth strategies.”

Mr. Dinesh Thakkar,
Chairman & Managing
Director, Angel One
Limited, stated, “Angel
One is actively embracing
innovation and
technology within the
SuperApp framework,
catering to the
requirements of all
demographics. As Angel
One pivots through the
dynamic fintech
landscape, our dedication
remains steadfast towards
our North Star
empowering a billion lives
with leading-edge
solutions and create the
most trusted fintech
brand.”

HP’s Anti-Counterfeit and Fraud (ACF) supported legal
authorities to confiscate nearly 4.4 lakh illicit items

Chennai, Feb 18 2024:
Counterfeit HP products
valued at approximately
INR 30 crore have been
seized during Nov 2022-
Oct 2023 in India,
according to the HP Anti-
Counterfeiting and Fraud
(ACF) report. In this
period, law enforcement
authorities in India with
support from HP’s Anti-
Counterfeiting initiatives
have successfully
removed nearly 4.4 lakh
illicit items from the
market. These items
include several
counterfeit toner and ink
cartridges, preventing
their circulation and
potential sale to

unsuspecting consumers.
The majority of these
operations occurred in
Mumbai, where over one

lakh illicit items were
confiscated.
HP’s Anti-

Counterfeiting and Fraud
(ACF) Program is aimed
at protecting markets and
consumers from
counterfeits of HP
products, while also
raising awareness about
the scale and severity of
the fraudulent printing
supplies market in India.
While counterfeit ink and
toner cartridges might
look like HP originals,
they are often of poor

quality. They can come
with many significant
risks for end users, such as
sub-standard printout
quality, printer downtime
and extra costs due to
counterfeit cartridge
leakage, and loss of
money due to non-
functioning counterfeit
cartridges, among other
things.

Sunish Raghavan,
Senior Director, Printing
Systems, HP India, said
"We are committed to
protecting our valued
customers in India from
counterfeit products
through our Anti-
Counterfeiting and Fraud
Program. This initiative

ensures that individuals
receive authentic HP
products, upholding
quality standards and
safeguarding consumer
interests. Through
initiatives like the
Customer Delivery
Inspection service, we
empower customers to
verify the authenticity of
their printing supplies,
instilling confidence and
peace of mind.
Collaborating with law
enforcement agencies and
ongoing awareness
initiatives, we strive to
combat counterfeiting,
preserve customer trust,
and uphold industry
standards”.

Walmart Wraps Successful Growth Summit, Bringing Together Buyers and
Suppliers in India to Estahlish Partnerships and Advance $10

Chennai, Feb 18 2024:
Walmart concluded its
inaugural India Growth
Summit, an event where
export-ready suppliers,
innovators and

entrepreneurs representing .

24 states and union
territories participated in
pitch meetings featuring
products made, grown or
assembled in India. Of the
suppliers that participated,
more than 80 percent
received an invitation to
move on to the next round.

Invitations to advance
include the opportunity to
participate in a bid process
and line review, an
invitation to join Walmart
Marketplace, or both.
Walmart Marketplace is
one of the world’s largest
online marketplaces
reaching customers in the
U.S., Canada, Mexico and
Chile. Innovation
entrepreneurs advancing
to the next round will
move on to explore pilot
projects with Walmart.

To be invited to pitch,
suppliers underwent a
rigorous screening process
to determine product
export capabilities. As the

list narrowed, invitations
were sent out for the three-
day Walmart Growth
Summit where sellers and

innovators met in New
Delhi with more than 100
Walmart and Sam’s Club
associates to determine the
potential for a future
partnership.

“At Walmart, we see
tremendous opportunity in
India and that was seen in
the quality products,
sellers and innovators we
met with this week. We are
excited to continue serving
as partners in India’s
economic growth,” said
Andrea Albright,
Executive Vice President,
Sourcing, Walmart.
“Investing in high growth
markets like India, helps
us strengthen our
relationships with

established suppliers
while also developing new
relationships to build long-
term surety and diversity
of global supply. We also
see huge potential in
collaborating with some of
India’s brightest minds
around value chain
solutions.”

Aligned with
Walmart’s commitment to
source $10 billion of goods
from India each year by
2027, the goal of the event
was to support the Make in
India initiative,
accelerating exports
across categories where
India has expertise
including food,
consumables, health and
wellness, general
merchandise, apparel,
shoes, home textiles and
toys. The event further

Billion Export Goal

enhanced Walmart’s
commitment to support
India’s ambition to
develop the country’s
supply chain to be a
leading participant in
global markets, bringing
together the Walmart
sourcing innovation team
and India-based supply
chain innovators.

Walmart’s
commitment to the India
market is not new, with the
company having
cumulatively sourced
more than $30 billion in
products across a range of
categories. The company,
in association with
Flipkart, also announced
this week that they reached
their goal through the
Walmart Vriddhi training
and mentorship program to
empower 50,000 MSMEs
to participate in domestic
and global supply chains.
This week’s event follows
a successful 2022 summit
where Walmart recruited
sellers for the company’s
online marketplace, an
effort that drew interest
from more than 650 Indian
MSMEs.




